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Our Story

Connection. Leadership. Innovation.
Community. These four values defne
the Wisconsin School of Business at the
University of Wisconsin-Madison.

Since 1900 we have created knowledge and
produced alumni with signifcant impact on
business. At the graduate level we have been a
leader in the development of focused, applied
offerings connecting ambitious students with
the needs of industry.

An important moment in the school’s history
came in 1993, with the creation of the
Wisconsin Executive MBA—a program
designed for focused senior executives seeking
transformational change.

Fluency across functional areas, the ability
to motivate and persuade, and a systems-
based view of how organizations create value
across the supply chain and within a global
environment—these are key success factors
for leaders today. Our alumni and corporate
partners consistently express a desire for
leaders with such skills—leaders with the
ability to drive change. Based on this input,
we have shaped an experience that allows
you to be out in front in your career, even
while earning your Executive MBA degree.
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To begin, you don’t just enter our Executive
MBA program—you are admitted to a
strong, close community of senior working
professionals who share your goals for
leadership development. These individuals
share the challenges you face—the need to
lead while balancing work and life, making
the most of a constrained environment with
tight resources. In addition, as part of an
entering class of no more than 55 students,
you will beneft from a lock-step cohort
program that offers access to all the resources
of a world-class public research university—
while experiencing a unique team-focused
approach. We like to say that if our students
had a motto it would be: “Work hard, play
hard, and succeed together.” The intense
personalized attention our students receive,
and the strong relationships that form, are
hard to describe. In fact, we won’t even try.
We'll let you get an idea by reading the stories
of some of our students, alumni, faculty, and
staff, starting on page 31.

Our learning environment is a strong
element of the Wisconsin Executive MBA
model. The strategic leadership-focused
curriculum is designed to leverage your
existing expertise while helping you develop
your skills as a driver of change. But our
unique curriculum is only the start of the
story. The many opportunities to connect
and learn from your peers and real-world
leaders outside the classroom are an integral
part of the Executive MBA program. They
include speaker events, an international
trip, and networking opportunities with
other working professionals within and
across our Enterprise MBA programs (other
Executive MBA students, Evening MBA
students, and Manager’s Program students).
Heavy involvement with team members on
real-world projects facilitates these types of
connections. You join a powerful network
that supports you during your time in the
program.
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And when you graduate? The Wisconsin
Executive MBA model produces real results
when it comes to helping leaders and their
organizations be out in front. Our graduates
achieve quickly and notably. The reason
why is no mystery. From Day 1, they have
been learning how they can create more
value within their frms, as well as how their
organizations can create more value within
the marketplace.

They are equipped with a powerful marker of
expertise—as well as membership in one of
the strongest alumni networks anywhere. As
a graduate of the Wisconsin Executive MBA
program, you will fast-track both your career
and the performance of your frm, because
your employer and others will know you have
the skills and knowledge to lead successful
change—and deliver value in an increasingly
complex environment.
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“There’s a reason more than 200 of the Midwest’s
most innovative companies have chosen to
sponsor employees in our Executive MBA program.

We develop leaders capable of
transforming their organizations.”
Michael Knetter

Albert O. Nicholas Dean
Wisconsin School of Business






Wisconsin Enterprise MBA Programs

The Wisconsin School of Business offers high-
quality MBA programs specifcally designed to
meet the needs of working professionals.

The Wisconsin Executive MBA

Targets the needs of senior business leaders
seeking the ability to transform their
organizations by reinforcing core business
principles, expanding strategic mindsets, and
exploring emerging issues. Meets alternate
Fridays and Saturdays during the academic
year across the 22-month program.

The Wisconsin Executive MBA

—The Manager’s Program

Created in partnership with a company

or other organization, and customized
exclusively for a select group of its employees.

The Wisconsin Evening MBA

Designed to develop strategic, cross-
functional fuency. The curriculum focuses

on building bridges across business units
while developing organization-wide expertise.
Meets two evenings a week across the
32-month program.



Partnership for Value Creation

As a Wisconsin Executive MBA, you will be an active lifelong partner in creating and maintaining
the value of your degree.

Our program’s success is based on an integrated learning environment, strong community,
extensive student support, and commitment to career development. While enrolled in the
program, you will learn, contribute, and grow as part of a group dedicated to excellence across
these areas.

Our graduates maintain close ties, mentor students, serve as guest lecturers, offer their company
headquarters for site visits, hire our graduates, serve on school advisory boards, and help to build
continued degree equity in many ways.

Auxiliary learning experiences Cohort Current Executive MBA students
(trip, speakers, etc.) T

Faculty, curriculum l \ *

\

; / Student Advisory Board

Industry and community
connections g

kOther Enterprise students
Learning

. <& Enterprise alumni
Environment
~~ Wisconsin School

A of Business alumni

Peers, f \ UW alumni
individual efforts
Corporate sponsors

Lodging available at Fluno
executive conference center

N

Assessment tools

Food/b / Industry connections
ood/beverages _

Career
6 Management &= Strategic planning

Student

Parking ~ —3 Support

(under Grainger Hall)

Course materials Career mapping

%

Academic advising Oy e f

Networking opportunities
Coaching

Other services
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>> hreakthrough learning

The Wisconsin Executive MBA program is
designed to target the needs of senior business
leaders seeking the ability to transform their
organizations. The curriculum emphasizes
leadership, teamwork, and transformation.

Every aspect of the program—integrated
curriculum, convenient alternate Friday/
Saturday schedule, ideal facilities, and
technology for working in teams—has been
thoughtfully designed to maximize your
learning outcomes.

When you learn

The Executive MBA program meets every
other Friday and Saturday in Grainger Hall.
The format allows you to concentrate on the
learning experience and make rapid gains in
your knowledge. Extensive use of technology
provides fexibility in working on team
assignments.

What you learn

There is much to accomplish in the two

short years that make up the Executive MBA
program. The courses you take are designed to
build upon each other in order to maximize
your understanding of business principles and
your ability to transform your organization.

Year 1 (mid-August through mid-May)

Your focus is on key business functions,
including economics, accounting, marketing,
and fnance as well as important issues

such as organizational change, business
communications, and teamwork.

Sample Courses

>> Management of Organizations

>> Corporate Finance

>> Economic Analysis for Managers

>> Marketing Management

>> Strategic Cost Management

>> Corporate Finance

>> Risk, Perception, and Decisions

>> Colloquium: Forward Thinking Series

Year 2 (mid-August through May)

Advanced coursework is designed to
enhance your breadth and perspective.
Increased understanding of global business
issues culminates in an international study
experience in the spring. Graduation marks
successful completion of your remarkable
journey.

Sample Courses

>> Strategic Negotiations

>> Motivation and Leadership

>> Advanced Corporate Financial
Management

>> Legal Environment of Business

>> Corporate Governance and the Audit
Committee

>> Global Economics for Executives

>> Global Strategy

>> International Study Experience

>> Advanced Topics in Marketing

>> Mergers and Acquisitions

>> Colloquium: Forward Thinking Series



“The international trip enriched me both professionally and personally. Through
interactions with business leaders, governmental offcials, and NGOs, | gained

a broader understanding of developing economies. | now have a much stronger affnity
for the international challenges and opportunities facing my clients.”

Kathryn Otto, Executive MBA 2009

Director of Healthcare Initiatives

Thrive 13



How you learn

Learning in the Executive MBA program is a
collaborative effort. Each entering Executive
MBA class goes through as a cohort, taking
the same classes together with the same
classmates throughout the program. The
relatively small class size allows enrolled
executives to become close working partners
with each other and with faculty members.

At the beginning of the program, you will

be assigned to a carefully balanced, cross-
functional study team that will work together
throughout the frst year. As a team, you will
execute a wide range of projects large and
small. Each project is designed to develop
the knowledge and skills of team members
while also incorporating the wide range of
backgrounds and expertise of the team.

Your Learning Agenda
(alternate Friday/ Saturdays)

Friday

8-8:30 a.m. Continental breakfast

8:30-11:45 a.m. First class

11:45 a.m.-12:15 p.m. Lunch

12:15-1:15 p.m. Speaker or other activity

1:15-4:30 p.m. Second class

5p.m. Informal meetings,
dinner, socializing

Saturday

8-8:30 a.m. Continental breakfast

8:30 a.m.-12:00 p.m. First class

12-12:45 p.m. Lunch

12:45-4 p.m. Second class

You will work together to apply course
content to real-world situations. Often your
projects will involve actual situations at
program participants’ organizations. In year
two, you’ll be assigned to a new team to
enhance your learning.

A valued element of the Executive MBA
experience is the international study trip

held in the spring of your second year. The
trip provides an educational experience

that can transform your understanding of

the interconnectedness of U.S. and foreign
businesses. It creates frst-hand knowledge

of business goals and models in other
countries and more nuanced understanding
of globalization, trade policy, and the
functioning of global markets. Site visits
address strategic issues and connect you with
senior-level management and top government
offcials who offer insights on local business
practices.

B . .
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Where you learn

The Wisconsin School of Business is housed in
two outstanding facilities—Grainger Hall, where
the degree programs of the business school

are offered, and the Fluno Center for Executive
Education, where the school’s extensive
executive education offerings take place.

Your classes take place near the heart of the
UW-Madison campus, in Grainger Hall, a
superb facility made possible by generous
donations from business alumni. An award-
winning, $40.5-million east wing of Grainger
Hall opened in 2008 and is devoted to MBA
education. It provides comfortable classrooms
and technology, along with enhanced
common areas and dedicated workspace for
Enterprise MBA students.

Many special events for Executive MBA
students are held at the Fluno Center, which

is located two blocks from Grainger Hall. The
Fluno Center combines world-class learning
facilities with a relaxed residential setting. If
you live out of town or wish to stay close to
classmates, you have the option of staying in
private overnight accommodations at the Fluno
Center on Thursday and Friday nights preceding
class days. The Financial Times of London has
ranked the Fluno Center number two in the
world for food and accommodations. The eight-
story structure features 100 residence rooms,
meeting space and classrooms, an auditorium,
dining and banquet facilities, a ftness center,
and a study pub with a panoramic view of
downtown Madison.

Grainger Hall Fluno Center for Executive Education

In 2007, a group of innovative leaders pledged
$85 million to name our school in honor of

a state and a university that have supported

a world-class business school for more than

a century. The gift has positioned the
Wisconsin School of Business to grow and
strengthen our faculty and to provide higher-
quality experiences for our students.



>> connections with leaders

The Executive MBA program provides
connections to faculty who are noted in

their disciplines, industry leaders making a
difference in their Felds, and more than 37,000
Wisconsin business alumni around the world.

Connecting with Faculty Leaders

The outstanding instructors who teach in

the Executive MBA program combine deep
expertise in their felds with solid experience
and understanding of the world of business.
You will learn from academic faculty

known for expanding knowledge through
groundbreaking research as well as industry
practitioners who bring in-depth specialized
expertise into the classroom.

Connect with Jan Heide
Professor, Marketing

Jan Heide is one of the world’s most-cited
researchers in the feld of marketing. His skill
as an educator has been recognized through
numerous teaching awards from the university
and from his students.

Connect with Joan Schmit
Senior Associate Dean

Professor, Actuarial Science, Risk
Management, and Insurance

Joan Schmit is a noted expert in legal
economics. Her research and teaching explore
key issues in decision making, particularly
focused on corporate and environmental risk
management.

Connect with Donald Hausch
Professor, Operations and Technology
Management

Donald Hausch’s research on game theory,

pricing, and incentives informs his teaching
in Enterprise MBA Programs, including the

Executive MBA—The Manager’s Program.

Connect with Randall Dunham
Professor, Management and Human Resources

Randall Dunham is a member of the Academy
of Management’s Journals Hall of Fame

and one of the most-published scholars in
management. His recent research focuses on
cross-cultural and mixed-cultural issues in
organizations. He has won numerous awards
for teaching excellence and curriculum
innovation.



Connect with Antonio Mello

Antonio Mello, a professor of Finance, Investment, and Banking, has taught at leading institutions
around the world. His consulting experience has included work with governments, international

institutions, private fnancial institutions, and corporations worldwide. Prior to joining academia,
he was chief economist at the Central Bank of Portugal.
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Connect within Your Firm, Your Industry,
and Beyond

Extensive career development is an integral
part of the Wisconsin Executive MBA.

You will beneft from one-on-one career
coaching, workshops, and other resources
tailored to your needs and goals in order to
develop your career to its full potential.

Along with the other business leaders
enrolled in the program, you learn how

to build and align your personal career
development with the strategy of your
company or other organization. We give
you tools to develop your own career plan
to maximize the return on your education,

talents, and experience.

Wisconsin Executive MBA Career Services

A process for creating your own strategic career plan

Managing
Your Career

Networking
Opportunities

Industry
Connections

Create a brand statement

for your current employer
identifying the ROI of earning
a degree from the Wisconsin
Executive MBA program.
Learn techniques to enhance
your existing résumé.
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Attend speaker series and other
networking events to interact
with area business leaders, peers,
and alumni. Learn about using
social media tools to advance
your network. Receive training
on career services resources. Start
networking with the Enterprise
community by joining the
Enterprise MBA Programs
LinkedIn Group.

Connect with industry contacts
through classmates in the
Executive MBA and other
Enterprise MBA Programs and
start to create a strategy for
future connections.

Develop future career

master plan. Update your
brand statement. Prepare
promotional proposal for your
current employer or create a
career strategy for pursuing
other opportunities.

YEAR TWO

Identify the most valuable
networking associations for
your industry. Become an active
member of Wisconsin Business
Alumni.

Explore new industries and job
functions. Implement long-term
strategies for your professional
development.




Connect with Industry Leaders

A hallmark of the Wisconsin Executive MBA
program is its strong connection to leaders in
innovation across a variety of felds.

The Enterprise MBA Programs Speaker
Series is expressly designed to broaden
understanding of important issues among
Executive MBA and Evening MBA students.
Noted business leaders, highly regarded
academics from relevant felds, and others
with unique expertise share their knowledge
with students.

You will have the opportunity to interact with
and learn from classmates in your program
and in the Evening MBA program at special
events throughout the school year. Site visits
to area companies that enable you to interact
with company leaders are yet another way to
deepen your understanding of topics explored
in the classroom.
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Events such as the Enterprise MBA Programs Speaker Series connect current students and alumni.
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John Morgridge, a Wisconsin School of Business alumnus and chairman
emeritus of Cisco Systems, shares his experience leading the firm.



Connecting with Alumni Leaders

The Wisconsin School of Business has a
powerful network of more than 37,000
alumni living and working around the world.
Wisconsin alumni are known for their
loyalty—and business alumni are particularly
close knit.

As a graduate of our Executive MBA program,
you will beneft from being part of this highly
committed group. You will have access to

all the services provided by a dedicated
organization working on behalf of Wisconsin
School of Business graduates, Wisconsin
Business Alumni (WBA). WBA offers an
extensive array of special events, publications,
and access to career resources.

And the continuing interaction is a two-way
street. We hope you will choose to stay in
touch with us in a variety of ways: as a guest
lecturer, case competition judge, advisory
board member, or informal student mentor.




>> a dynamic community

When you enter the Wisconsin Executive
MBA program, you join a dynamic community
that refects deep diversity in a variety of
dimensions.

You become part of a group of seasoned
professionals who share your depth of
business experience. Those admitted to our
program typically have from eight to more
than 30 years of experience—with an average
in the range of 10 to 15 years.

You will fnd your classmates represent a wide
range of careers—entrepreneurs, physicians,
engineers, attorneys, educators, business
owners, CFOs, marketing VPs, or other
senior-level positions. A wide range of frms
and organizations are represented in each
entering class—public and private companies,
non-profts, family-owned businesses, and
governmental units.

Executive MBA students also have a variety
of goals in entering the program. For some,
the primary goal is to increase their ability to
have impact in a large organization. Some
are starting a second career after achieving
success in their previous feld. Some are
entrepreneurs looking to take a successful
company to new heights. Some are motivated
by the urge to broaden their business
understanding for its own sake.

Executive MBA students are in many different
life stages as well. Some are parents looking to
balance their commitment to earning an MBA
with their leadership responsibilities at work
and the needs of their families. Others are
looking to design a meaningful second career.
The Executive MBA program is designed

with the fexibility to allow people in many
different life stages to succeed.

Another way in which Executive MBA
participants may differ is in the funding source
for their educations. Many are sponsored in
whole or part by their employers. Others are
personally responsible for their tuition.

In addition to the benefts of being part of

this dynamic community while enrolled in

the program, you also beneft from building
close ties to a powerful network of high-level
executives that continues long past graduation.

Company Sponsors

A sampling of leading companies that
have recently sponsored students in
the Wisconsin Executive MBA program
includes:

Accenture

Alliant Energy

GE Healthcare
Harley-Davidson

IBM

John Deere

Kimberly-Clark Corporation
Kohler Company

Kraft Foods

M&I Bank

Nokia

Pfzer

Pioneer Surgical Technology
State Farm Insurance
United Way

UW Hospital and Clinics
Virchow Krause

LI
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>> oirganizational transformation

The Wisconsin Executive MBA program targets
the needs of senior business leaders seeking
the ability to transform their organizations.

It offers heightened understanding of core This ability to quickly apply enhanced
business principles and greater awareness knowledge and understanding is at the heart
of emerging issues of immediate use in your of the Wisconsin Executive MBA program.
workplace.

The strategic mindset you develop will
help you lead your organization to success
in surmounting the inevitable business
challenges that lie ahead.




“Going through the
Executive MBA program has
changed the way | perceive
my job and the way

| approach it. The program
has enabled me to step back
and look at the different
possible results of projects
and determine how well
they Tt with my
organization’s strategy. It has
provided me a framework in

which to better do my job.”

Christopher Stevenson,

Executive MBA 2009

Professional Development Manager
Credit Union Executives Society
(CUES)

L.
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What Our People Say

The story of the Wisconsin Executive MBA is
the story of students, faculty, staff, and alumni.
In these pages, a few of those people share the
paths that brought them here—and what each
has found along the way.
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Executive MBA 2010

Current Employment:
Pediatric Surgeon
Dean Health System

pediatric surgeon learns
management aspects of medicine

“At this point in my career, | clearly get more
out of it than | would have if | had been in the
class even two years earlier, because along
with time comes more responsibilities. Earlier,
it would have been a much more abstract
classroom experience for me. Now it’s not
abstract at all. It’s an incredibly concrete,
fact-based, case-based approach, and the
faculty does an exceptional job in making ties
between what we might learn in a case study
and how that might be relevant in one’s work.
That’s been outstanding.

“The diversity of the class is also a huge plus—
we have people from many different industries.
The class is large enough that we enjoy that
diversity, but not so large that we don’t know
all our classmates.

“One of the biggest things | had to consider
before starting the Executive MBA program
was whether | would be able to set aside
the time to do this in order to realize all

the benefts. | have young children, and my
spouse works full-time, so we had to look at
it globally. Together we made the decision
that we could make it work, and I've been
completely satisfed with the experience.”



child advocate aspires
to hospital leadership

“I have a rich background of healthcare
experiences, but | needed to understand the
business side on how things work—more
specifcally, how decisions are made, how
strategy is planned, and how cost structures are
determined, based on capital and debt. In our
case, we rely on philanthropy to help support
programs and services. When considering
fnancing a large project, such as a building, it
is good to know all of the key components
necessary to guide the decision.

Executive MBA 2009

Current Employment:
Director of Patient Family Services
American Family Children’s Health Hospital

“People don’t always give you credibility in the
business world if you don’t have a business
degree. When you come to the table with
executives who are entrenched in it every day,
you can say to them, ‘Tell me what valuation
method you’re going to use for that expansion
project.” Their reaction is, ‘Oh, this is a key
stakeholder. She’s interested. She knows what
she wants and she’s knowledgeable. We can
talk the talk with her.’

“The things I’m passionate about are the whole
patient-family experience, while being sure
that quality and safety are being met. With the
Executive MBA degree, | have enhanced my
skill set, further solidifed my foundation, and
am now able to pursue opportunities that
present themselves.

“I admire the degree of respect our instructors
show our students. They reach out to every
individual in the classroom. They know our
backgrounds, they know where we come from
and what we do, and | think that is signifcant.”
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Wisconsin School of Business
Lecturer

President
Mind Span Consulting

enhancing the strategic perspective

“I chose to teach at the University of
Wisconsin because of the caliber of the
students. Their ability to trust their instincts,
absorb new concepts, and question the
driving principles is a winning combination in
business. There’s a high degree of intelligence
and a high commitment to continuous
improvement. They raise the bar very high for
me, as well, by implying, ‘Don’t just come
and deliver content from a book—help me to
really get something practical that | can take
with me, for now and for 20 years from now.’
It's about building the capabilities of each of
these leaders in the context of their current
work situation and future work environments.

“| earned my MBA through an evening cohort
program while holding down a challenging
job. | know from experience how busy these
students are. | keep a lot of fexibility in the
program so that we can talk during offce
hours, before class, after class, or whenever
the time is right for them. In fact, many of
them even contact me after the course is over
for advice and counsel. That trust means a
great deal to me. Previous students might
come to me months after a particular lecture
and say, ‘I’'m facing this issue. Can you tell
me again, why | would choose scaling or
granulating? Should | expand or focus?’

It's a wonderful thing that they remember

the concepts and that they are comfortable
coming to me for real-time assistance. It truly

is a continuing education for them and for me.

I love that interaction; my energy comes from
the fact that I’'m always learning too.

“What | emphasize in the classroom is what

| have learned in the real world. Outcomes

in actual work environments sometimes ft
certain models, and other times become clear
only by looking through a different lens. So
one can’t say simply, ‘Here is the defnitive
step-by-step process to formulate and execute
strategy.” Instead, what | provide students

are multiple toolkits that they can apply in
whatever work settings evolve. We try to
produce master craftspeople—true masters of
strategy and leadership. Leaders develop the
skills they need to thrive in all situations and
rightfully earn the gift of followership.”



trusted business advisor
and entrepreneur

“I had been thinking about an MBA for a long
time. | had a successful career but something
was missing. | knew | was capable of making
good decisions and had the right instincts, but
| didn’t have the context, the tools, or, frankly,
the expertise that | thought | needed to move
my career to the next level. Not everyone
needs or values this type of experience—but
for me it was critical to my professional and
personal development.

Executive MBA 2008

Founder and Manager
Bridge Business Partners, LLC

“I have at least six friends who went through
the Wisconsin Executive MBA program over
the last few years. So while | investigated
other top programs, the endorsements from
friends, the reputation of the Wisconsin
School of Business, and the convenience of
the program’s location and schedule made
choosing the Wisconsin Executive MBA

a no-brainer.

“An MBA degree isn’t a free meal ticket. The
credential it provides is certainly benefcial but
the real value is in the tools and confdence it
gave me to make stronger, more well-informed
decisions and to take bolder risks.

“l use my experience from the program
probably every day without even realizing it.
When | encounter situations or challenges,
I’ll refer to a case study, discussion, concept,
or model to help me deliver value. The bonus
take-away from the program is the ongoing
friendship, collaboration, and exchange of
ideas that continues with my classmates

and faculty colleagues after our two years of
intense work together.”
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Executive MBA 2009

Current Employment:
Financial Analyst
Virchow Krause Company

from africa to the united states,

she finds a new “family”

“l would not have gone anywhere other
than Wisconsin for my MBA for a couple

of reasons. The most important of all is the
reputation of this school. If | were going to
get my MBA, it was going to be from here. |
know some people who have gone through
the program and been transformed. It’s a top-
notch program, which I've witnessed not just
from an educational standpoint but in terms of
the tremendous support from the faculty and
administration.

“The program is very challenging but has a
very rewarding atmosphere. I'm learning a
lot—the program is very diverse. There’s a
wealth of knowledge in the class, so we learn
from each other by bringing the real world
into the classroom. Even though it’s a lot of
work, | look forward to coming to class every
other weekend.

“We have 47 people in our class, so the work
experience and the industry knowledge is
tremendous and priceless. You cannot ask

for more. We have the whole class to rely

on and then we have a small study group to
work with, where we can practice what we
are learning and then pool our knowledge to
make decisions.

“There’s a unique atmosphere you fnd within
the Executive MBA, because everybody comes
to this program with a mission and wants to
get the most out of it. Our class has very good
chemistry.”



connecting the hest of
academia and business
wherever she goes

“In my professional life I've balanced being
a professor with being a strategic marketing
consultant to leading companies. My whole
career, I've felt the most important thing we
can do within business and academia is to
build a bridge between the two. Particularly
when you’re working with executives in the
classroom, there’s an excitement—whatever
they’re learning, whatever you're building
together, they can apply the very next day.
And so there’s immediacy to it, and you know
you’re making a difference, and when they
give you feedback that they are fnding real,
direct value in what they’re doing with you,
it's deeply fulflling.

Wisconsin School of Business
Associate Dean of Enterprise MBA Programs
Senior Lecturer, Marketing

“With the Executive MBA program, what |
see are leaders who come here to transform
organizations as well as themselves. It’s very
exciting when | hear the stories of that kind of
transformation. And | see it, too. | sometimes
see our students in action at their companies
and witness real change happening, and it’s
clearly not just change in an individual’s
knowledge base. It’s change in terms of the
way teams are doing things at work, the

way companies are doing things in terms of
process—outward change, real results.

“Alumni certainly report on their development,
and we collect data on aspects like changes
in title, increases in salary, promotions—very
tangible job-related kinds of things. But

we also hear stories like, ‘I started a new
company, and | feel like the only reason it’s as
successful as it is, is that | went through your
program.” We often hear from companies that
sponsor our graduates, as well as frms that
have hired them, about how the investment
really made a difference, and that the people
who come out of these programs really
contribute a lot.

“In general we’ve designed the Executive

MBA program to be a total, integrated
experience. Many people initially think

about it just in terms of attending classes

and getting a degree, but quickly realize it is
much more than that. At graduation it is so
wonderful to see the tangible joy and sense of
accomplishment that our graduates have. They
realize that what they have connected to is not
just a program that ends at graduation, but, in
fact, a fantastic community—and a partnership
for life.”
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Executive MBA 2009

Current Employment:
Director of Fossil Fuel Procurement
Alliant Energy

marine officer, energy-industry

expert, aspiring ceo

“I wanted an impressive school. If | was going
to do this, | wanted to get a degree from a
school that had weight. I'm from New York,
and the University of Wisconsin is considered
on that prestigious level in all aspects of its
educational program, so it was a very easy
choice.

“From a career perspective, the degree gives
you credibility, because nobody can talk
around you. When the CFO talks to me now,
I know what he’s saying. If you are trying to
Tnd out how to speak the language and how
to break into the next level of your career,
then this is really the place to go.

“Because of the way the program is
structured, | can immediately apply what

I learn. One of our early courses was in
organizational change. | was eager to read
ahead because | was having issues at the
offce and | needed the information that was
coming from the materials and the professor
to help me solve the problems.

“In your study groups, you get very close to
your teammates. That interaction then spills
over into the classroom environment. A big
component of the value of this education for
me is the ability to learn from other people.”



scientist and small-husiness

owner finds “instant impact”

Executive MBA 2010

Current Employment:
Assistant Director of Operations
WiCell Research Institute

Business Co-owner
HYART Gallery

“The program helps me in many ways—
fnancial reporting, budget sheets—and

the overall organization. An organization
needs people to interact well together. As

a manager, you always have to make sure
people are working together. Not having a
business background, | felt, was hindering me
in many ways. Pursuing the Executive MBA
degree will be very helpful in terms of better
understanding the underlying role of how an
organization should work.

“I've already seen direct application from the
program in my daily work activities. We’re
currently thinking about developing a business
plan and how our organization is structured,
and many times senior management will
point out when we’re talking about business
development, ‘Oh, Marian’s here. She’s in
the Executive MBA program. She can help
with that.” It's something that seems to pop
up on a regular basis, and I've only been in
the program for a few months, so it’s almost
instant impact.

“You work in teams in this program that are
put together to capitalize on our various
strengths. For example, I'm a scientist, so |
have no fnance or accounting background,
but our group has an accountant, an IT
person, and an organizational manager. It
brings a nice balance when completing a
group project.”
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Wisconsin School of Business

Associate Professor-Finance, Investment and Banking

Prochnow Fellow in Finance

Academic Director, Nicholas Center for Corporate Finance and Investment Banking

finance: vital to all disciplines

“The way | approach teaching in this program
is, frst, to presume that students are looking to
become better at positions they already have.

| select topics that should have the broadest
appeal. Not everybody in the class works in
fnance—some might not even like fnance.
So, for me, the challenge is to provide the
understanding that learning some key fnance
principles will make them better at their
position no matter what that is.

I tend to do a lot of cases, and they almost
always involve application of fnance
principles and fnancial ideas, but often

in non-traditional ways. Maybe we do
something with an IT twist or with a marketing
philosophy to it. It’s great to see the light bulb
turn on—‘"Wow, | can see how using this stuff
will make me better at marketing, or it’ll make
me better at IT, or make me better at HR,’

or whatever their functional areas are. My
job is to teach them how to think and use a
sound understanding of fnance and fnancial
principles in any feld they’re in.

“I really enjoy the interaction with the
students. As a whole, they are very pleasant
and highly motivated. They work for
interesting companies. They have interesting
jobs. Almost always when we’re talking
about a topic, somebody will say, ‘That’s a
big deal to my company. | never understood
it before, and now | understand it.” Through
this process you really get to know them. The
fve weekends | teach each class go by fast,
but that’s the nature of the program—these
are high-level executives and are expected to
learn a lot in a relatively short period of time.

“For folks considering this program, | would
tell them it is populated by the best teachers in
each of the subject-matter areas. The content
is constantly being freshened up so they’ll

be exposed to what | consider cutting-edge
ideas. The environment is very cooperative
and team-oriented, instead of cutthroat. There
is a great opportunity to learn from each
other—the students end up leaving not only
with a better understanding of the curriculum
components, but they also gain a long-term
network with the school and each other.”



veterinarian looks to
mba to reach next level

“It’s easy to talk about change, but diffcult to
create, manage, and implement it. Some of the
skill sets shared with us in the program have
helped me look at my company differently and
look at the business community with a broader
scope. That’s been very, very helpful.

Executive MBA 2009

Current Employment:
Owner and Practitioner
Wisconsin Equine Clinic & Hospital

“The exposure to high-caliber faculty is
phenomenal. Every faculty member is receptive
to talking to students outside of class. When

I have had diffculty with different concepts,
they’ve always been available. My conversations
with faculty have focused on topics that relate
to my business. The feedback has improved my
company.

“My goal is to be able to take business concepts
and develop the skills to implement them
immediately within my practice to improve
culture, increase proftability, develop better
strategic opportunities, and work on aligning our
strategic objectives. So my whole focus has been
to take whatever | can, implement it, and try it
in my own company. Because we are a privately
held business, it has been easy to do that. I've
already paid for my education through what I've
learned in the frst year!”
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Executive MBA 2007

Development and Implementation Manager
W.W. Grainger, Inc.

honing skills for the long term

“I expected that collaboration would be a
strong component of the program, but | was
taken aback at how our team pulled together
for every project—not only to maximize our
own strengths, but to develop in our areas of
opportunity or improvement as well. From
time to time, each of us had urgent challenges
at work, but we would all pinch hit when
necessary. It was really amazing to see that
deep spirit of teamwork.

“The program helped me develop strong
business acumen that has enhanced my ability
to talk with people at a higher level. It helped
me to build in a strategic perspective. When
people hear that you have an Executive MBA,
they’re impressed; it enhances your credibility.
And then to have the degree come from
Wisconsin on top of it—it’s really been a great
experience. The faculty were top-notch and
introduced strategic tools that I’'m still using
and applying today. | honed skills that are
going be relevant for the long term, not just
for the next step or a specifc job. Participating
in Wisconsin’s Executive MBA program
provided me foundational skills for a life-long
transformation that will positively impact my
business career for years to come.

“Staying in contact with the UW community
at large has become a deep area of focus that
spans all areas of my life. It’s important to give
back to the school, so that’s a relationship

I plan on having for many years. I'm proud

to still keep in touch with the faculty from

the MBA and even some career advisors from
undergrad. | was honored when | was asked
to be a charter member of the alumni advisory
board. If you had told me that as a freshman,

I never would've guessed | was embarking on
a life-long journey.”



an alum who knows
hoth sides

“Moving into this role seemed natural. Having
been on the student side, | know the kind of
student experience that is needed. | am very
conscious about delivery, communications,
and the care that people need while working
toward their Wisconsin Executive MBA
degree.

Executive MBA 2005

Assistant Director—Student Support
Enterprise MBA Programs
Wisconsin School of Business

“Going through this program is not an easy
thing. The coursework is challenging, you may
have kids, you may have a spouse, you have
your job. It’s challenging to fnd the balance.
My focus is to provide customer care to help
people fnd that balance because learning—in
fact the whole student experience—depends
on it.

“As an Executive MBA student, my biggest
takeaway was learning how to work with a
diverse group of people. Working with people
on such an intense level was something

| hadn’t experienced at my job. We were
co-workers and colleagues, but when my
Executive MBA teammates and | worked
together, we were family. Respect, diplomacy,
fexibility, adaptability, and humor helped us
get things done. Those light-bulb, ‘aha!’ case-
study moments at midnight were joyous—and
fabulous to experience with a group of people
you really cared about.

“When you go through something so life
changing and intense, you form really special
bonds because you rely on your teammates
and your classmates for survival in the
program and for success. With the format of
this program, you can’t help creating very
strong connections.”









Make Your Move

We've told you our story. Now it’s up to you.



“l knew getting my Executive
MBA would be a rewarding
experience, but | never
thought the rewards would
go so far beyond the degree.
The diverse group of
professionals | worked with
as team members, faculty,
and classmates brought a
much greater learning
experience than the
curriculum could ever
indicate and have provided
an esteemed group of
colleagues to continue
relationships with, even after
graduation.”

Sue Stark, Executive MBA 2009

Group Vice President
ITW Welding North America




>> Learn More

How we learn about you How you can learn more about us

When selecting the individuals who will Go to bus.wisc.edu/execmba

make up the next class of the Wisconsin

Executive MBA program, we look for senior >> Detailed curriculum information
professionals who seek additional expertise in >> Wisconsin Executive MBA program FAQs
transforming their organizations. We look for >> Dates of upcoming information sessions
achievers who are already highly successful >> Admission requirements and deadlines
but who feel the need for more formal training >> Online application forms

to reach their full potential.

Visit the School
There are some baseline requirements for

admission: The best way to get a sense of the Wisconsin
>> An undergraduate degree from an Executive MBA program is to see it for
accredited college or university. yourself.
>> A target of at least eight years of >> We invite you to meet one-on-one with
professional work experience in business a Wisconsin Executive MBA program
with a minimum of fve years of leadership representative. You are welcome to:
experience. > Tour Grainger Hall
>> Above-average job performance and high > Sitin on aclass
potential for future advancement. > Talk to Executive MBA students about
>> Ability and desire to perform successfully their experiences
in a rigorous academic environment. >> You also are welcome to attend a
>> Willingness to participate in high-intensity, Wisconsin MBA information session (held
interactive classes and to devote a fair monthly during the school year)
share to study-team meetings, as well as to >> Or if you're ready, apply now,
a program of individual study. bus.wisc.edu/apply.asp

>> Maturity and motivation to make a two-
year commitment.

>> Approval from employer to attend
class hours that run concurrently with
work hours.

A Customized Option for Businesses
Wisconsin Executive MBA—The Manager’s Program

The Manager’s Program is a customized Executive MBA experience created
in partnership with a company or other organization and offered exclusively
to a select group of employees from the partner organization. It offers
fexible options in terms of location, timing, and mode of delivery. The